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RE:IMAGINING RETAIL

is extraordinary. In 2020 we saw

a shift in consumer behaviour like
never before. These trends were already
advancing, but too often ignored.

T he accelerated evolution of retail

When we embarked on the repurposing
campaign with Re:Imagining Retail#1 it
was a call to arms for all stakeholders
in the property industry to consider

the urgent need to adapt its retail
spaces and places. The positive

market reaction to this publication was
astonishing. We now seek to take the
debate a step further, with Re:Imagining
Retail#2 - Sustainable Repurposing.

Retail repurposing reimagines how we
use our towns and shopping centres to
live, work, play and thrive. Sustainable
repurposing, is about making sure that
these places are future proof, green,
offer solid investment opportunities
and provide what communities need.

There are huge headwinds ahead. If we
fail to act now, a third of retail could be
redundant by the end of the decade.

We're at a crossroads, where significant
challenges meet opportunity. Retail
needs to be rightsized, not replaced.

Evolved, not eliminated. Non-retail
uses will play a vital role in the
transformation of shopping spaces to a
more dynamic, rich and purposeful mix
of uses. There is a once in a generation
opportunity to right previous wrongs,
creating something that serves greater
financial, economic and social value.

More parties are now coming to

the table, recognising that it is

not just a question of if, but when.
Challenges around viability remain,
but increasingly are being navigated
through new funding mechanisms,
creative uses and partnerships. We're
seeing investors, stakeholders and
consumers focus even more on ESG,
sustainability and social returns.

Re:lmagining Retail#2 is a cross-sector
collaboration of insights from Savills
and our peers from across the landlord,
developer, planning and design space.
We are indebted for their fascinating
contributions and engagement on a
subject that we are passionate about.

In this publication, we examine thought
leadership and case studies through the
lens of sustainable uses, sustainable
repurposing, sustainable masterplanning,
and sustainable funding and policy.

Join us on this incredible journey.
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IN THE FULL PUBLICATION
WE CONSIDER:

CHAPTER 1:
INTRODUCTION

RETAIL PERSPECTIVES: HAS ANYTHING CHANGED
OR HAS EVERYTHING CHANGED?

RETAIL TRENDS: THE BIG PICTURE

CHAPTER 2:
SUSTAINABLE USES

EXPLORING CO-WORKING OFFICES

EXPLORING LIFE SCIENCES

EXPLORING MEDICAL

DOES RESIDENTIAL WORK IN TOWN CENTRES?

DO SUPERMARKET SITES MAKE GOOD RESIDENTIAL SITES?

EXPLORING EDUCATION

EXPLORING SENIOR LIVING

TRANSFORMING RETAIL SPACES INTO CONSUMER HUBS

CHAPTER 3:

SUSTAINABLE REPURPOSING

REBUILD OR RETROFIT?

DEPARTMENT STORES: EXTINCTION OR EVOLUTION
THE DEATH OF SINGLE USE ASSETS?

ESG CONSIDERATIONS WHEN REIMAGINING RETAIL
CREATING SOCIAL VALUE FROM OUR RETAIL SPACES
A BLUEPRINT FOR SUSTAINABLE REPURPOSING
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CHAPTER &:
SUSTAINABLE MASTERPLANNING

PUSHING FOR PARTNERSHIPS

CITY VISION: SEEING THE BIGGER PICTURE THROUGH
URBAN DESIGN

MASTERPLANNING AND THE MEETING OF MINDS
THE NEW LOCALISM & THE 15-MINUTE CITY

SUSTAINABLE DESIGN AT THE HEART OF URBAN
TRANSFORMATION

PUBLIC SECTOR OWNERSHIP AND REPURPOSING

CHAPTER 5:
SUSTAINABLE FUNDING & POLICY

SUSTAINABLE FINANCING

BRIDGING THE FUNDING GAP

DELIVERING SUSTAINABLE DEVELOPMENT IS AT THE
CENTRE OF THE PLANNING AGENDA

PLACE FIRST ECONOMICS

FUNDING OPPORTUNITIES FOR TOWN CENTRE
REPURPOSING AND REGENERATION

THE FUTURE ROLE OF SUSTAINABLE RETAIL PLACES

CHAPTER 6:
ABOUT SAVILLS

SAVILLS - GLOBAL REAL ESTATE PROVIDER
REPURPOSING PROPOSITION
KEY CONTACTS
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